
Canadian Association of Broadcasters

Oral Presentation to the
CRTC Public Hearing on 

Commercial Radio Policy Review







3

% of potential audience not tuning to radio, Canada, 
1995‐2005 – all persons 12+:
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% of potential audience not tuning to radio,
Canada, 1995‐2005 – teens 12‐17:
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Private Radio Commitments and Contributions
to CTD (1999‐2005)

Overall Music Funds

Licence renewal since ’99-’04 $17,298,153 $6,931,442

New Licences $55,87,026 $11,940,866
($1,705,838/year)

Significant Benefits $95,269,002 $81,953,845

Total 1999 – 2005 $168,444,181 $100,826,153 (59.8%)
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