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INTEREST IS CANADIANS 

W hen future historians look 
backon our times, they will 
surely obwtve that private 

broadcastinn has become the most 
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pnwedul inslrurnent of national ex- 
pression available to Canadians today. 
Davafter dav. rhrv achieve this hv 
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puking canida &st 
This is true of the lyrics and songs, 

news and information, fiction and 
non-fiction programmingcarried to 
virtually every household in thecoun- 
try by private broadcasters. 

Canadian television consumers now 
bve  access ro one of the richest and 
most diveae menus of pmgramming 
in the world. Privatc broadcasters rely 
on thkrevenue they earn from airing 
the programs they produce andlor ac- 
quire ham both domesticand foreign 
sources to meet their regulatory cblig- 
ations and reflect the values and reali- 
ties ofCanadians .-. 

provide close to nine hours of ~ngl ' ih. 
lanhwagr Canadian dranra and curne- . - - .. . - 
dy programming for every hour that 
an English-language viewer spends in 
h n t  of the television 

Canadlan comentlonel 
b d r s s t e r s  can, on average, 
W~ect to earn $275,W0 an hour 
on U S  she&, Wlle the alting of 
one hwrof Canadlan dmmatlc 
p~garnmlngwtu lypleaUy hcur a 
loss 01$100,060, 

Regardless of o w  geo~raph id  
proximity to the Fiest English-Ian- 
guage enteh'hment producer in the 
world and,our small domestic markt, 
the succoss of fanad'idrama de- 
m e 5  recognition. Ofall viewing to 
Canadian drama, English-language 

C a n a d a  ergfft to watchdramatic 
programing- but the fact is thai 
Canadian d m  is not market-sustain- 
able. In fact, Canadian conventional 
broadcasters can, on average, expect to 
earn S27$,0oO an hour on U.S. shows, 
while the airing of one hour of Canadi- 
an dramaiic programming will typical- 
ly incur a loss ofa~oo,ooo. It's no secret 
-revenues Lrom U.S.proyrams are 
used to subsidize the productionof 
Cmadianpro&mm. . 

Canadiandmma must compere Tot 
audiences with we11 financed pro- 
grams &om south orour border and 
multi-facered promotional camp3ignu 
that spill into Canada. Despite strnng 
efforts to promote their ownsched- 
ulcs. Canadian broadcasters nmst face 
the relentless publicity machinery for 
American entertainment producrs. 

The primte Canadian broadcasting 
system is producing as  much so called 
"IO/IO drama" as puhtic funding can 
support. Canadian broadcasters now 

private television and specialty and 
pay br-dcasterj captured 79 percent 
of all audiences. On theFrench-Ian- 
wage sideiprivate broadcasters cap 
tured 71 per cent ofthe audience. ~ o t a l  
spending on drama by convention$ 
television broadcasters, not counting 
public funding, has increased by zo 
Percent b q ~ c ' e n  1999 and 2002, 
reachmg un million in zonz. 

The list of individual success is long 
and diverse. For example, Corner G@ 
bas audiences of over 2.3 million view- " at TVA. OccupationDouble has 
achiewd audiences of 1.9 millien 
rimers: Global's ?'tr~inqEis certifi- 
ably a hit; CTV has shown 30 Canadi- 
an made-Car-l?l movies between 1 9 9 ~  
and 2001 that achieved over imillion 
viewers; Showcase managed to reach 
audiences of 8o0,ooo viewers when it 
aired the season 3 finale of nailer 
Park Roy5 and CHUM conthually in- 
vests ineanadian featurc films. 

Over the Isst l o ~ m ,  the volume of 

Canadian drama pmducedhas multi- 
p k d  by a factor of 4.5 %at's immr- 

creased viewer choice. s&~,&& 
number of W h a n d  Eirtnch-lnn- . 
gUage 5erkice.i licensed by the w c  
has tfi~led, growing from38 to 48 
CwBdias services available t&y. vast- 
lY pmglammingdroioes 

AS the industry awaits the CRTC 
decision on English-languaae drama, 
expec~ed to be announced at the 
C a d i a n  Association of~roadcpst. 
erg' 78th convention t0d.y. the 
questton becomes this: how do we an- -. - -.- 
s u e  that ~anadians watch what js 
produced by Canadianprodunn, ac- 
tors and ereators?Because at the end 
ofrhe day, it all comes do- to 
putrmg audiences first. ~ n d  that is 
putting Canada first 


